How Canadians Feel About Global Studios &
Canadian Content

Canadian public opinion in 2025

On behalf of the Motion Picture Association - Canada, Bruce Anderson of Spark Insights
completed the latest tracking study looking at how consumers feel about Canadian content and
the role of global studios and streaming services in Canada. A nationwide online survey was
conducted in the month of June 2025 among a representative sample of 2500 adults
nationwide.

The objective of this wave of research was to re-test some earlier findings to see if any material
change in public opinion had taken place, and to probe a number of new items.

HOW CANADIANS VIEW THE CONTRIBUTIONS OF GLOBAL STUDIOS

Canadians love to see their country represented on screen, and they continue to see value in a
lot of different ways that this can happen.

As in 2024, our latest findings see two thirds (64%) preferring that the definition that the CRTC
use to consider what is Canadian be broadened beyond ownership by a Canadian production
company. There are a lot of different criteria a large majority of Canadians feel should be
assigned value when it comes to defining Canadian content, beyond ownership. This is a
consistent point of view from our 2024 survey.

Defining Canadian content
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It helps Canadian i and fi
talent to the world on global streaming platforms

It is made employing Canadians in many different creative roles

It hires local production crews in Canada

It uses Canadian film studio space and infrastructure

80-85% think a film or show
should be considered Canadian if..

It is filmed in a Canadian location

It creates future career opportunities for Canadian
actors, directors, artists and technicians

It is owned by a Canadian production company

It is based on a book written by a Canadian author

76'78% think a ﬁlm or show When it is being made, it spends money in Canadian
should be considered Canadian if.. communities and buys from local Canadian suppliers

It is a story based on something that happened in Canada

Thinking about the obligations you would like to see the CRTC place on streaming services as it updates its definition of Canadian content, should a film or TV show
made by a global streaming service be considered Canadian if...

CONTRIBUTIONS OF STREAMING COMPANIES

Canadians continue to broadly believe that global Hollywood studios make meaningful
contributions to Canadian cultural and economic goals. Among the list of things people see as
being helpful or good for Canada are promoting and marketing Canada to the world,
collaborating with Canadian production companies and supporting Canadian jobs and
businesses.
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Contributions of Hollywood studios 8 Q)
[l Very helpful/good for Canada [l Not really of value 2* 5
Promoting and marketing Canada to the world 92% 8% : :
Hiring Canadian production companies o, o, _—
to make films and TV shows in Canada P20 8% :
Showcasing Canadian cities, towns and landscapes to the world 92% 8% m
Hiring a wide range of Canadian talent behind the cameras 92% 8% _—
Sharing stories about Canada and 0, o, m
Canadians in the rest of the world 92% 8% j
Creating jobs and buying from businesses in Py ™

Canadian places where shows and films are made 91% i m

Hiring Canadian creators working in visual effects, 91% 9%

post production and animation to contribute to their films and TV shows
Supporting Canadian owned productions by buying rights 90% 10%
to distribute those shows and films around the world °
ing fi i apacity in Canada by il i o/
in new infrastructure such as studio space or innovative technologies. 2% 10%
wide range of people working behind the camera 88% 12%
Funding or offering formal training programs 0
for people who want to work in film and TV S48 13%
Some of the ways global Hollywood studios can contribute to Canadian cultural
and economic goals are listed below. For each, please indicate if you feel it is a

meaningful contribution that should be taken into account in future policy, or not Nationwide June 6-9, 2025, 2500 Interviews ——

SURROUNDING ATTITUDES

Canadians like seeing Canadian stories in movies and series, but it doesn’t matter to them
whether the content is made by global studios or Canadian production companies (79%). Most
(80%) do not believe Canadian culture is threatened if Canadians watch series and movies made
by non-Canadian companies.

A total of 85% would like to see greater investment in Canadian made TV film and digital content
and are happy if that investment comes from global studios and streaming services. Finally,
people say they watch the best content they can find, regardless of whether a Canadian or non-
Canadian company owns it.

i
Surrounding attitudes %,
M Agree [l Disagree
Watch the best g; of the o
that owns it is C: ian or from else in the world ol U525
I'd like to see greater i in Canadi de TV, film and digital content 85% 15%
and am happy if it comes from global studios and streaming services ° o
Dop't thin!( Ci i t_:ulture is by _f‘ i . 80% 20%
watching series and movies made by non-Canadian companies
Like seeing Canadian stories in movies and series but it doesn't matter o
. . . " . 79% 21%
to me if they are made by global orC pr p
Please indicate if you agree or disagree with the following? Nationwide June 6-9, 2025, 2500 Interviews

CONCLUSIONS

In survey after survey, Canadians express significant appreciation for the production work that
streaming services and global Hollywood studios do in Canada. People see both economic and
cultural benefits and want policies that encourage more of these projects as a result.

Canadians believe the definition of what is Canadian should not hinge on whether a film or show
is owned by a Canadian production company — they prefer to see a broader set of benefits for
Canadians used to frame policy in this area, including recognizing productions that hire locally,
feature Canadian locations and use Canadian studios.
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