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How Canadians see 
contributions to Canada in 
the film and TV sector
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Key Findings 

Canadians value the contributions of global studio and streaming companies that make 
films and series in Canada, using Canadian creative talent, and sharing that content with 
the world on streaming services. 


Most Canadians do not place a higher value on productions owned by Canadian 
companies.  They appreciate both: global studio and streaming productions made in 
Canada and Canadian owned films and series.
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STREAMING SERVICES THAT PRODUCE  
FILMS & SERIES IN CANADA  

& MAKE THEM AVAILABLE TO GLOBAL AUDIENCES

GLOBAL STUDIOS THAT MAKE FILMS & SERIES  
IN CDN LOCATIONS EMPLOYING CREATIVE CANADIANS 

& MAKE THEM AVAILABLE TO  
CLOBAL AUDIENCES ON STREAMING PLATFORMS

CDN PRODUCTION COMPANIES THAT 
 MAKE FILMS AND SERIES OWNED BY CANADIANS

100%

3%

3%

5%

18%

18%

25%

52%

54%

50%

27%

25%

21%

SUBSTATIAL POSITIVE POSITIVE LITTLE/NO NEGATIVE IMPACT

Is this type of film and TV work a contribution to Canada?

DO YOU BELIEVE THESE MAKE A POSITIVE CONTRIBUTION TO CANADA?
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Key Findings 

Canadians see many different contributions that these companies could make which 
would be valuable for the country and our creative workers.  Among the top ranked ideas 
were shooting in Canada, employing Canadians, buying local, as well as spending to 
market internationally, education programs for Canadians who want to be in the field.  


The lowest valued item on the list was “making it easier to find Canadian content on 
streaming services”. 


Canadian ownership of a film or series was in the middle of a pack and equivalent to other 
ways to contribute.
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SHOT IN CDN LOCATION,  
CDN CREATIVE TALENT, BUYING LOCAL

EDUCATION PROGRAMS FOR CDNS IN THIS FIELD

SPENDING TO MARKET CDN CONTENT GLOBALLY

CDN ACTORS IN LEAD ROLES

FILM OR SERIES OWNED  
BY A CDN PRODUCTION COMPANY

FILM/SERIES ABOUT SOMETHING  
THAT HAPPENED IN CANADA

FILM/SERIES BASED ON BOOK WRITTEN BY CDN

PARTNERSHIPS W DIVERSE/ 
UNDERREPRESENTED CDN GROUPS

FILM/SERIES WITH A CDN DIRECTOR

MAKE IT EASIER TO FIND CDN  
CONTENT ON STREAMING SERVICES

100%

26%

26%

22%

21%

19%

17%

16%

16%

15%

10%

74%

74%

78%

79%

81%

83%

84%

84%

85%

90%

SHOULD BE SHOULD NOT

IF STREAMING COMPANIES ARE ALLOWED TO MAKE CHOICES ABOUT HOW BEST TO SUPPORT CANADA’S GOALS IN FILM AND 
TV SHOULD THESE BE CONSIDERED VALUABLE OR NOT

If streaming companies are allowed to make choices about their contribution to 
Canada’s goals, should these be considered valuable? 
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SHOT IN CDN/QC LOCATION,  
CDN/QC CREATIVE TALENT, BUYING LOCAL

CDN/QC ACTORS IN LEAD ROLES

FILM OR SERIES OWNED  
BY A CDN/QUEBEC PRODUCTION COMPANY

SPENDING TO MARKET CDN /QUEBEC CONTENT GLOBALLY

EDUCATION PROGRAMS FOR  
CDNS/QUEBECOIS IN THIS FIELD

FILM/SERIES WITH A CDN/QC DIRECTOR

FRENCH, MADE IN QC SHOWN GLOBALLY (FRANCO ONLY)

FILM/SERIES ABOUT SOMETHING  
THAT HAPPENED IN CANADA/QUEBEC

FILM/SERIES BASED ON BOOK  
WRITTEN BY CDN/QUEBEC AUITHOR

PARTNERSHIPS W DIVERSE/ 
UNDERREPRESENTED CDN/QCGROUPS

MAKE IT EASIER TO FIND CDN/QC  
CONTENT ON STREAMING SERVICES

100%

24%

24%

22%

22%

20%

18%

18%

17%

17%

14%

13%

76%

76%

78%

78%

80%

82%

82%

83%

83%

86%

87%

SHOULD BE SHOULD NOT

IF STREAMING COMPANIES ARE ALLOWED TO MAKE CHOICES ABOUT HOW BEST TO SUPPORT CANADA’S GOALS IN FILM AND 
TV SHOULD THESE BE CONSIDERED VALUABLE OR NOT

If streaming companies are allowed to make choices about their contribution to 
Canada’s goals, should these be considered valuable? Francophones only
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SHOT IN CDN LOCATION, CDN CREATIVE TALENT, BUYING LOCAL

SPENDING TO MARKET CDN CONTENT GLOBALLY

CDN ACTORS IN LEAD ROLES

EDUCATION PROGRAMS FOR CDNS IN THIS FIELD

FILM/SERIES BASED ON BOOK WRITTEN BY CDN

FILM/SERIES ABOUT SOMETHING  
THAT HAPPENED IN CANADA
PARTNERSHIPS W DIVERSE/ 

UNDERREPRESENTED CDN GROUPS
FILM OR SERIES OWNED  

BY A CDN PRODUCTION COMPANY
MAKE IT EASIER TO FIND CDN  

CONTENT ON STREAMING SERVICES

FILM/SERIES WITH A CDN DIRECTOR
100%

27%

26%

24%

22%

22%

21%

20%

19%

18%

15%

73%

74%

76%

78%

78%

79%

80%

81%

82%

85%

SHOULD BE SHOULD NOT

IF STREAMING COMPANIES ARE ALLOWED TO MAKE CHOICES ABOUT HOW BEST TO SUPPORT CANADA’S GOALS IN FILM AND 
TV SHOULD THESE BE CONSIDERED VALUABLE OR NOT

If streaming companies are allowed to make choices about their contribution to 
Canada’s goals, should these be considered valuable? Under 30 only
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SHOT IN CDN LOCATION, CDN CREATIVE TALENT, BUYING LOCAL

EDUCATION PROGRAMS FOR CDNS IN THIS FIELD

SPENDING TO MARKET CDN CONTENT GLOBALLY

PARTNERSHIPS W DIVERSE/ 
UNDERREPRESENTED CDN GROUPS

CDN ACTORS IN LEAD ROLES

FILM OR SERIES OWNED  
BY A CDN PRODUCTION COMPANY

FILM/SERIES ABOUT SOMETHING  
THAT HAPPENED IN CANADA

FILM/SERIES BASED ON BOOK WRITTEN BY CDN

MAKE IT EASIER TO FIND CDN  
CONTENT ON STREAMING SERVICES

FILM/SERIES WITH A CDN DIRECTOR
100%

87%

76%

78%

74%

72%

71%

69%

68%

63%

47%

13%

24%

22%

26%

28%

29%

31%

32%

37%

53%

SELECTED AS TOP 3 NOT SELECTED

WHICH THREE DO YOU THINK ARE THE MOST VALUABLE WAYS THESE COMPANIES CAN CONTRIBUTE TO CANADA?

Which are the three most valuable ways these companies can contribute?
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SHOT IN CDN/Q LOCATION, CDN/QC  
CREATIVE TALENT, BUYING LOCAL

EDUCATION PROGRAMS FOR  
CDNS/QUEBECERS IN THIS FIELD

SPENDING TO MARKET CDN/QC CONTENT GLOBALLY

MAKE IT EASIER TO FIND CDN/QC  
CONTENT ON STREAMING SERVICES

PARTNERSHIPS W DIVERSE/ 
UNDERREPRESENTED CDN/QC GROUPS

CDN/QC ACTORS IN LEAD ROLES

FILM OR SERIES OWNED  
BY A CDN/QC PRODUCTION COMPANY

FRENCH, MADE IN QC SHOWN GLOBALLY (FRANCO ONLY)

FILM/SERIES BASED ON BOOK WRITTEN BY CDN/QUEBECER

FILM/SERIES ABOUT SOMETHING  
THAT HAPPENED IN CANADA OR QUEBEC

FILM/SERIES WITH A CDN OR QUEBECOIS DIRECTOR
100%

80%

81%

78%

78%

74%

74%

71%

70%

69%

65%

58%

20%

19%

22%

22%

26%

26%

29%

30%

31%

35%

42%

SELECTED AS TOP 3 NOT SELECTED

WHICH THREE DO YOU THINK ARE THE MOST VALUABLE WAYS THESES COMPANIES CAN CONTRIBUTE TO CANADA?

Which are the three most valuable ways these companies can contribute? 
Francophone respondents only
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SHOT IN CDN LOCATION, CDN CREATIVE TALENT, BUYING LOCAL

SPENDING TO MARKET CDN CONTENT GLOBALLY

PARTNERSHIPS W DIVERSE/ 
UNDERREPRESENTED CDN GROUPS

EDUCATION PROGRAMS FOR CDNS IN THIS FIELD

MAKE IT EASIER TO FIND CDN  
CONTENT ON STREAMING SERVICES

FILM OR SERIES OWNED  
BY A CDN PRODUCTION COMPANY

FILM/SERIES BASED ON BOOK WRITTEN BY CDN

FILM/SERIES ABOUT SOMETHING  
THAT HAPPENED IN CANADA

CDN ACTORS IN LEAD ROLES

FILM/SERIES WITH A CDN DIRECTOR
100%

84%

81%

75%

74%

73%

67%

64%

62%

62%

61%

16%

19%

25%

26%

27%

33%

36%

38%

38%

39%

SELECTED AS TOP 3 NOT SELECTED

WHICH THREE DO YOU THINK ARE THE MOST VALUABLE WAYS THESES COMPANIES CAN CONTRIBUTE TO CANADA?

Which are the three most valuable ways these companies can contribute? 
Under 30 respondents only
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Key Findings

By a roughly 3:1 ratio, Canadians think the priority for public policy should be more films/
series shot in Canada, using Canadian talent, and exposed to global audiences, rather 
than more films and series owned by Canadian production companies.


By a 3:1 margin, people reject the idea that to be valuable to Canada a film or series 
must be owned by a domestic production company.   That view is the majority across all 
ages, from 65% among those 18-29 to 88% among those 60 or older.  This is the view 
of 69% of Quebec francophones.
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IF IT WERE UP TO YOU TO SET 
PUBLIC POLICY FOR THE FILM AND 

TV SECTOR IN CANADA WHICH 
WOULD BE YOUR HIGHER PRIORITY?

27%

73%

MORE FILMS/SERIES FEATURING CDN LOCATIONS/STORIES/TALENT SHOWN GLOBALLY
MORE FILMS/SERIES OWNED BY CDN PRODUCTION COMPANIES

Should Canadian ownership be the top policy priority?
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WHICH IS CLOSER TO YOUR VIEW ?

76%

24%

TO BE VALUABLE TO CANADA’S GOALS, A FILM/SHOW MUST BE OWNED BY CANADIAN COMPANY

FILMS/SHOWS BASED ON CDN STORIES/BOOKS, SHOT IN CANADA,  
WITH LOCAL WORKERS ALSO SHOULD BE CONSIDERED VALUABLE TO CANADA

Can a project be valuable to Canada, without Canadian ownership?
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Finding

Most people believe the best way to help Canada’s creative workers is to have streaming 
companies contribute is to use their own expertise to develop projects with Canadian talent 
and market them globally rather than have them contribute to a federally mandated fund that 
chooses where the funds should go. 


Most people think streaming companies do more to promote content from around the world, 
rather than crowding out International content with US content.  This is the majority view 
across party lines, generations, and linguistic groups.


People prefer that federal regulations be flexible to ensure that smaller niche services can 
thrive and make a unique contribution that is sensible given their size, business model
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WHICH IS CLOSER TO YOUR VIEW ?

21%

79%

USE THEIR EXPERTISE TO DEVELOP PROJECTS WITH CREATIVE CDN TALENT AND MARKET THESE GLOBALLY
PAY INTO A FUND MANDATED BY FED GOV'T AND LET THE FUND MANAGERS CHOOSE HOW TO SPEND

Is it better for streaming companies to use their expertise to choose the ways 
they help contribute or pay into a fund that makes those decisions?
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WHICH IS CLOSER TO YOUR VIEW ?

38%

62%

STREAMING SERVICES EXPOSE PEOPLE TO CONTENT FROM  
AROUND THE WORLD, INCLUDING CANADA, GIVING CREATORS MORE OPPORTUNITY 

PROMOTE SO MUCH AMERICAN CONTENT IT CROWDS OUT CONTENT  
FROM ELSEWHERE, MAKING IT HARDER FOR CREATORS FROM OTHER PLACES

Do streaming companies expose people to international content or crowd out 
international content with American films and series?
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WHICH IS CLOSER TO YOUR VIEW ?

32%

68%

SHOULD BE FLEXIBLE SO CANADIANS CAN HAVE ACCESS TO SMALLER 
NICHE STREAMING SERVICES, EG THIRD LANGUAGES,  

REALITY, ANIME, BRITISH TV 

NOT IMPORTANT IN MY VIEW

Should federal policy in this area be flexible for smaller, niche streamers?
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Key Findings

There are a number of ways that people find content they want to watch on streaming 
services.  Familiarity with an actor, director, series, or book, and search functions are the 
most common methods of discovery. Exposure to marketing, previews, trailers also matter a 
lot.   Streaming service suggestions are the least important of the methods tested.


Use of streaming services is now almost as extensive as use of broadcast TV services, and 
is more common among those under 30. 


Exposure to international (non-US) content is more common on streaming services than on 
broadcast services, especially among those under 30  
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FAMILIAR WITH ACTOR/DIRECTOR/SERIES/BOOK

SEARCHED STREAMING SERVICE  
BASED ON YOUR INTERESTS

SAW A PREVIEW OR TRAILER

EXPOSED TO MARKETING/PROMOTION

SUGGESTED FOR YOU BY THE STREAMING SERVICE

100%

45%

30%

19%

18%

20%

41%

53%

54%

54%

51%

14%

17%

27%

28%

29%

VERY IMPORTANT NOT

WHEN YOU PICK A FILM OR SERIES TO WATCH ON A STREAMING SERVICE HOW 
IMPORTANT ARE EACH OF THE FOLLOWING IN YOUR DECISION?

How do you choose what to watch on a streaming service?
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STREAMING SERVICES

BROADCAST NETWORKS

100%

13%

10%

19%

23%

24%

35%

44%

32%

EVERY DAY FEW TIMES A WEEK LESS OFTEN NEVER

HOW OFTEN DO YOU WATCH STREAMING SERVICES/ TV NETWORKS OFF AIR OR VIA SATELLITE OR CABLE?

STREAMING SERVICES

BROADCAST NETWORKS

100%

36%

28%

30%

30%

23%

27%

11%

15%

VERY OFTEN OFTEN ONCE IN A WHILE RARELY/NEVER

WHEN YOU WATCH STREAMING SERVICES/ TV NETWORKS HOW OFEN TO DO YOU WATCH CONTENT FROM 
ANOTHER COUNTRY OTHER THAN THE US?

Use of streaming services and exposure to international content
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STREAMING SERVICES

BROADCAST NETWORKS

100%

16%

2%

34%

19%

34%

41%

17%

38%

EVERY DAY FEW TIMES A WEEK LESS OFTEN NEVER

HOW OFTEN DO YOU WATCH STREAMING SERVICES/ TV NETWORKS OFF AIR OR VIA SATELLITE OR CABLE?

STREAMING SERVICES

BROADCAST NETWORKS

100%

13%

4%

46%

44%

29%

34%

12%

18%

VERY OFTEN OFTEN ONCE IN A WHILE RARELY/NEVER

WHEN YOU WATCH STREAMING SERVICES/ TV NETWORKS HOW OFEN TO DO YOU WATCH CONTENT FROM 
ANOTHER COUNTRY OTHER THAN THE US?

Use of streaming services and exposure to international content  
Under 30 respondents only
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Conclusions

Canadians see lots of value in the ways in which global studios and streaming services 
contribute to Canada.  Canadian ownership of a film or series is not seen as a more 
important benefit for Canada than other contributions.  


People like the idea of allowing global studios/streamers be able to choose the ways in 
which they can make the most effective contribution, drawing on their expertise and 
harnessing their business models.  They believe this is the best way to deliver opportunity to 
Canadian creative workers.


The results describe a preference for policy flexibility rather than too much government 
prescription, likely because people see a lot of dynamic change within the content and 
platform marketplace. 


People want to see benefits for Canadians, but their priority is less about content ownership 
than it is about jobs and spin offs and global exposure of Canadian content.
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